VILLAGE OF PITTSFORD

SETTLED 1789 + INCORPORATED 1827.

Village Hall ca 1855 (remodeled 1937)

Village of Pittsford Board of Trustees Meeting
June 14, 2022, 6:30 PM

Tentative Agenda

Board Member - Conflict of Interest Disclosure & Open Meeting Compliance
Certification

Department Reports

Building Inspector Report

DPW Report

Treasurer’s / Village Clerk Report
Minutes

Meeting Items

Bid Awards

e CIPP Bid Award

e Rand Creek

2. ARPA Funds

3. Grant Writers / Funding Opportunities
4. Siemens Proposal

5. Heat Smart Pittsford Draft Community Outreach Coordinator
6

7

8

=

. Speeding on Boughton Avenue
. Pittsford Youth Services
. Village Busy Bee Pollinator Project — June 18, 2022
9. Update on the State speed limit legislation
10. Customer Survey
11. Camera Policy
12. DPW Workshop
13. Main Street Lighting

Member Items
Public Comment

Next Scheduled Meeting —Regular Meeting July 14, 2022, *Subject to Change Without
Notice

Phone 585-586-4332 < Fax 585-586-4597 < E-mail villageofpittsford@villageofpittsford.com

www.villageofpittsford.com ¢ 21 North Main Street  Pittsford, New York 14534
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Village Board Meeting

Department Reports

Building Inspector Report



Building Inspector report--05/06/2022 — 06/06/2022
During period issued 6permits for $517.00 in permit fees and $47,400.00 in improvements

Worked with residents and businesses for 4 HPB applications: Village hall — back entrance, 29 W.
Jefferson — fencing, 18 Eastview terrace — doorway, 41 Courtenay circle — roofing replacement.

Worked with resident for multiple variance requests, and worked with a business owner for a temporary
use application

Contacted Casella waste management a second time in regards to second complaint for emptying the
containers too early in the morning.

Contacted Town Court and set up an initial date to hear a longstanding violation for property
maintenance, June 9t at 5:30.

Received and completed Monroe county census for building/permits
Attended MS4 Stormwater monthly meeting.

Planning/Zoning - Worked with 42 Monroe for site plan review for an addition, 6 Elm street for a
variance request.

Inspections: 66 State street — driveway modification —issues with the sidewalk, DelMonte — new
bathroom - final, 71 State street — garage — Insulation, 5 Jackson park — final/remodeling — reinspected
after failing first final, , 102 South street — vacant house — researched and found contact info for
company responsible — lawn has been mowed, 15 Line street — expired permit/contacted owner — issued
permit extension, , 50 state street — storage container/contacted Abode — container has been removed,
50 State street — large white storage trailer/ researched and found it belongs to Label 7 corporate—
contacted — has been removed, Several locations within the Village have had issues in regards to having
their lawns cleaned up — owners and responsible parties have been contacted and lawns cared for, 8
Courtenay circle — fencing final inspection, 57 S. Main st. - contacted Landscape company and met onsite
for possible issue/resolved, researched and found responsible parties for several vacant homes in the
village for property maintenance issues.

| have read and processed over 300 emails during this time period, researching and answering many
guestions regarding zoning and Historical preservation requirements to new property owners and
tenants. | have sent over 150 response emails

Receive on average 10-12 phone calls per day with questions on zoning, permits, or concerns over
village issues

While touring the village | found three projects this past month that was being done without the proper
permitting , one is seeking HPB approval and two are now permitted
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DPW Report June 2022

Arboretum:

- Mowing
- Trimming
- Weeding
- Mulching
- Clearing

Catch Basins:

- Rebuilt 4 basins on Lincoln Ave and also Rand PI
- Sleaved a rotting CMP with a PVC pipe on Rand at EImbrook

Asphalt patching:

- Milling/patching areas of Lincoln and Washington
- Patching road around catch basin rebuilds

Tree Trimming

Street sweeping every other week

Lawn mowing and trimming weekly

Hung flower baskets and water them daily

Emptying garbage cans 3-5 times weekly

Inspecting sanitary sewer siphons and the Woodcreek pump station on Fridays

Hired Madison Brewer and Peter Bessey. Will be posting a job opening for a new gardener/parks
maintenance person.

Prep Village for Pittsford Regatta, Paddle and Pour event and the Memorial Day Parade.

We took delivery of the new road striping machine

Located and processed 43 underground utility location requests

Danielle and | continue to design and input data into spreadsheets we are creating for the DPW
Processed around 423 emails

Vehicle and equipment maintenance and repairs

Lighting repairs in the American Legion area of the Village Hall

Found sewage plug in sewer main in front of the Del Monte Hotel. Plug was caused by unflushable wipes
being flushed into sewer from the Hotel. Plug was removed and sewer is functioning as it should be.
Hotel staff member was notified of the ongoing issue and asked that more care be made to make sure
what is being flushed is appropriate for the sanitary sewer.
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TREASURER’S REPORT

Submitted by
Brooklyn Thomas
6/10/2022
*%2021-2022%*

Voucher for approval — Abstract #28
o General fund (685-701) $12,941.11
o Sewer fund (693) $109.98
o Total vouchers for approval: $13,051.09

*** VOUCHER 702-704 ADDED***
**%* VOUCHER 693 EDITED ***

Voucher for approval — Abstract #28
o General fund (685-704) $21,747.37
o Sewer fund (693) $109.98
o Total vouchers for approval: $21,857.35
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MASON TRENCHING COMPANY

4 Dixon Woods ~ Honeoye Falls ~ New York 14472 ~ (585) 334-2800

Excavating ~ Road Bores ~ Pipe Pushing ~ Force Mains ~ Concrete Demolition ~ General Contracting ~
Sewers Water Lines ~ Septic Systems ~ Bathrooms/Kitchens
Sea Walls ~ Retaining Walls ~ Building Jacking & Moving ~ House Restorations ~ Structural Work
Generators ~ Wind Turbines ~ Solar Panels

Licensed & Bonded Plumbing Contractor

Name / Address Date Estimate #
Village of Pittsford 1
21 N Main Street 612022 390
Pittsford, NY 14534-1309
586 - 4597 Fax
Visit us @ www.masontrenching.com

Description Quote:
RAND CREEK BANK PROJECT - AS PER ENGINEERS DRAWING DATED JUNE 2021 DRAWING #200815SP1 AND 18,500.00
DRAWING #200815DT1

8 % Sales Tax 0.00

Quote: | $18,500.00

Terms: Payment due 50% upon start of project, 50% upon backfill.1.5% 30 days from due dates and every 30 days thereafter. In the
event the contractor is required to commence legal proceedings for the collection of any delinquent amount, the below signed, shall
be responsible for the payment of reasonable attorney fees and collection costs. Signatures below are acceptance of this bid and
these terms. No work to be scheduled until this signed estimate is returned to Mason Trenching Company. If rock, construction
debris, buried trees, frozen earth, excess water or buried utilities, etc. that would impeded the above-described work, this shall be
considered an extra and shall be based on time and materials above and beyond quote.

Customer Contractor

- Licensed & Bonded Plumbing Contractor -




Rochester Earth Inc.

P.O Box 170

North Chili, NY 14514

+1 5853030119

rochesterearthmaterials@gmail.com

www.rocearthinc.com

Estimate

ADDRESS
Village of Pittsford

PO #
Rand Creek

JOBDATE .

_JOBDESCRIPTION =~

Rand Creek Bank Stabilization Project:
Scope:

-Survey/Stakeout

-Install erosion control

-Remove existing gabian wall, tree stump and
roots

-Regrade slope to proposed grade and export
excess spoil

-Install mirafi fabric

-Install gabian stone

-Restore disturbed area and install sod

ESTIMATE
DATE

1229
06/01/2022

24,100.00

Accepted By

Accepted Date

Page 10f1

$24,100.00
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NYSERDA Clean Energy Communities Program

Community Campaigns - Scoping Document

Version 4

Purpose

This scoping document is intended for use by local government officials seeking to earn credit for the
Community Campaigns High-Impact Action under NYSERDA’s Clean Energy Communities Program. The
purpose is to help municipal officials, campaign teams, and NYSERDA clearly understand the individual
jurisdiction’s goals and objectives, milestones, and deliverables, as well as the roles and responsibilities of
project partners, to help ensure the success of the campaign.

Introduction

Community-scale campaigns can be an effective way to encourage adoption of new, innovative technologies
to generate value and savings for consumers while advancing New York’s clean energy goals. The goal is for
local residents and businesses to gain increased access to clean energy. Community Campaigns are generally
short-term efforts that identify potential customers through widespread outreach and education.

What is the focus of your Campaign? (Check all that apply)

O

Community Solar
The intent of the campaign is to encourage residential and/or commercial customers to participate in the
following solar opportunities (Check all that apply):

O Community Solar

0 Solar-For-All

Electric Vehicles

The intent is for the local government along with partner organizations and volunteers to initiate and
develop partnerships with car dealerships, platform providers, and/or other EV industry partners to offer
local residents and businesses a variety of makes and models of electric vehicles. The offer may be
promoted through ride and drive events and other outreach efforts.

Clean Heating and Cooling and Energy Efficiency

The intent is for the local government to develop partnerships with NYSERDA-approved Clean Heating
and Cooling Community Campaigns if they are available in the area. The local government along with
partner organizations and volunteers organize a structured campaign to encourage the adoption of clean
heating and cooling technologies (e.g., ground- and air- source heat pump systems and heat pump water
heaters) as well as energy efficiency retrofits to homes, businesses, and community institutions.

Demand Response

Demand response is important because the actions of individual customers can be aggregated in ways
that deliver significant value to the grid. Local governments are uniquely positioned to help customers
benefit directly from this opportunity. The local government should consider developing partnerships
with providers of demand response products and services, like smart thermostat deployments, battery
energy storage, and peak saver campaigns. The objective is to increase resilience and leverage capacity
markets for the benefit of participating customers.



NYSERDA Clean Energy Communities Program Scoping Document

Part 1: Project Overview, Primary Contact, and Lead Organization
What is the name of the campaign?
Heat Smart Pittsford

Please describe the campaign. What are the goals and objectives? How will these goals and objectives be
achieved?

The goal of the campaign is to reduce fossil fuel usage in residential homes in the Village of Pittsford, NY,
through energy efficiency and clean energy solutions. The objective of the program is to educate and provide
information and resources to homeowners in our Village who want to make their homes more energy
efficient by undergoing a free home energy assessment and implement energy efficiency improvements or
replace their fossil fuel burning home heating systems and inefficient electric air-conditioning systems with
efficient ground or air source heat pumps.

Does the campaign include a focus on Disadvantaged Communities? If so, please describe.

The intended participants for this campaign are residents of the Village of Pittsford. The program will include
information about NYSERDA'’s and local organization’s low-to-moderate income (LMI) programs and
incentives available to renters and homeowners.

Who is the project manager for your campaign?

This person serves as the primary contact and is the liaison between NYSERDA and the core team for the
duration of the campaign. All communication between NYSERDA and the campaign will go through this
individual. This person can be a volunteer, official, or staff member of the local government or lead
organization. The project manager may not have financial relationships with vendors that may apply to
participate in the campaign. The project manager should expect to make a significant time commitment to
the campaign.

First Name: Steve

Last Name: Lauth

E-mail : buildinginspector@villageofpittsford.com
Phone Number: 585-586-4332

Title/Position: Building Inspector / Fire Marshall

Who is the lead organization?

The lead organization must be a local government, school district, or nonprofit organization (Partnerships are
strongly encouraged). The lead organization is responsible for coordinating with NYSERDA and among the
other partners.

Name of Lead Organization: Village of Pittsford

The Lead Organization is a:
v Municipality
O Non-Profit
0 Private Company
0 Other



NYSERDA Clean Energy Communities Program Scoping Document

Part 2: Partners and Core Team

Provide the names of all members of your Core Team.

The Core Team may consist of volunteers from the community, officials, and/or staff members of the local
government, or other partners. At least one official and/or staff member from the applying jurisdiction shall
be a member of the Core Team and identified below. Include each Core Team member’s role along with any
specialty i.e., marketing, social media, specific software such as MS Excel, community outreach, etc. Core
Team members may not have financial relationships with vendors that may apply to participate in the
campaign. Core Team members should expect to make a significant time commitment to the campaign.

Please identify Core Team members in the following format:

Name:

Title:

Organization:

Role in the Campaign:

Name:

Title: Leader
Organization:

Role in the Campaign:

Name:

Title:

Organization:

Role in the Campaign:

Name:

Title:

Organization:

Role in the Campaign:

Name:

Title:

Organization:

Role in the Campaign:

List the names of all local partner organizations.

Local partners may be community groups, local businesses, local governments, school districts, etc. These
partners should contribute to the overall success of the campaign. Describe the role each organization will
play in the campaign. It is strongly encouraged that the local government(s) be either the lead entity or a
partner. It is encouraged that the campaign obtains a letter of commitment from the jurisdiction’s chief
elected official describing their level of assistance and/or a local resolution expressing support of the
campaign.

If a partner is responsible for any aspect of the campaign’s implementation, they must be listed here.
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e Village of Pittsford - Staff
o Village staff members are serving as project managers for this campaign
o Promotion and outreach

e Town of Pittsford
o Town staff members are serving as project managers for this campaign
o Promotion and outreach

e Color Pittsford Green

o Group members will help to plan and facilitate local events. Group members will also promote
events on their social media as well as through their own networks and through any group
partnerships.

o Group members will help approve marketing materials and assist in any canvassing efforts.

e HeatSmart Monroe (https://heatsmartflx.org/)

o HeatSmart is a NYSERDA funded initiative, offering opportunities and benefits for participating
residents. HeatSmart Monroe supports residents by providing educational and outreach
opportunities about clean heating and cooling and weatherization.

o HeatSmart Monroe will track the progress of interested campaign participants, as they progress
from free home energy surveys to discussions with approved vendors and finally to purchasing of
systems and services.

Part 4: Campaign Goals, Vendor Selection, and Preliminary Marketing and Outreach Plan.

What is the name of the vendor(s)/partner(s) that is providing the clean energy product or service?

Contractor Name Work Performed

Wise Home Energy RS e Energy assessments

e Building envelope improvements
lS e Air-source heat pumps
Home Energy

Heat pump water heaters
Solar Photovoltaic Systems

Heat pump water heaters
ACES Geothermal and Solar
ACeSI]I

Ground-source heat pumps
GEOTHERMAL & SOLAR

Energy assessment

Building envelope improvements
Air-source heat pumps

Heat pump water heaters
Ground-source heat pumps

Eco Energy of NY

Energy assessment

Building envelope improvements
Air-source heat pumps

Heat pump water heaters
Ground-source heat pumps

Halco Energy

Simply Home Performance Energy assessment

Building envelope improvements
Air-source heat pumps

Heat pump water heaters

Ground-source heat pumps

Simply Installs

Simply Insulation



https://heatsmartflx.org/
http://www.nyserda.ny.gov/
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Describe how vendor(s)/partner(s) was selected.
The organizers of this campaign plan to work closely with the staff of HeatSmart Monroe and their approved
vendors to sign up, engage with, track and eventually refer campaign participants to the following installer
partner vendors for system purchases. HeatSmart has undertaken a process to vet and approve each of the
five vendors. The vendors were selected using a competitive RFP process through the Monroe campaign.
Applicants were scored based on 8 different criteria:

e Overall quality and value
Experience
Outreach and marketing plan
Collaboration
Capacity and implementation
Pricing proposal
Interview
Sustainability and equity

The vendors with the highest point totals were selected.

Campaign Goals
State your goals for the number of installations/customers/purchases/subscriptions that will result from your
campaign within the applying jurisdiction’s municipal boundaries:

Engage a minimum of 5 participants (individuals
or households in Village of Pittsford in this
campaign with at least 5 of whom purchase and
Number of Subscriptions/ Installations/Purchases: | install air or ground source heat pump systems in
their homes and/or who purchase energy saving
services for their homes after having a home
energy assessment survey performed.

Other goals:

Color Pittsford Green and HeatSmart Monroe will conduct outreach to Houses of Worship and businesses
within the Village of Pittsford to engage them in the campaign and reach their members.

The intention is to support the campaign for environmental benefits, the savings to our community members
that enroll, and for future sustainability efforts in the Village of Pittsford.

Describe the campaign’s approach to tracking participation. How will tracking be accomplished? Who will
be responsible for tracking participation? How will that information be communicated to the municipality
so they can complete the Customer List?

Registration for all events will be done through HeatSmart Monroe’s online form.

Attendance for all presentations will be documented by Color Pittsford Green and shared with the Core Team
Members for tracking, updating the customer list, and follow up. Attendance at all presentations will be
recorded on a sign-in sheet.
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Enrollment in the HeatSmart program, and steps taken by each resident (eg. energy audit) will be
documented by Matt Corona, through the HeatSmart database, and shared with the Core Team Members for
tracking, updating the customer list, and follow up.

Decisions made by the resident, up to and including installation of a heat pump, will be documented by Matt
Corona, through the HeatSmart database, and shared with the Core Team Members for tracking, updating
the customer list, and follow up.

Marketing and outreach plan

Provide a detailed marketing and outreach plan for your campaign by filling in the following tables.
Describe potential outreach activities, venues, and partnerships, as well as the campaign’s timeline.
Examples are provided in the tables. Fill in the preliminary budget table to estimate project expenses.

Events — Residential
Consider community calendars; workshops at libraries, lunch & learns, upcoming community events, etc. and
list campaign events

Completed? | Event and Date/Time | Result Notes Assign roles
(X) Venue (number
(List events) of
attendees)
Presentation 6/30/22 Presentation | Leitgeb - Connecting us to get
7:00pm at Library and | registered
online Coordinate with vendors,
community members, and give
presentation
Presentation 9/28/22 Presentation | Leitgeb - Connecting us to get
7:00pm at Library registered
Coordinate with vendors and
give presentation
Presentation (as | December TBD Leitgeb - Connecting us to get
needed) 2022 registered
Coordinate with vendors and
give presentation
Presentation (as | March 2023 TBD Leitgeb - Connecting us to get
needed) registered
Coordinate with vendors and
give presentation

Events — Commercial
Consider Lunch & Learns at employers, Green Building Associations or business energy events, Technology
councils or Chamber of Businesses and list campaign events.

Completed? | Event and Date/Tim | Result (# of | Notes Assign roles
(X) Venue e attendees)
(List events)
N/A N/A N/A N/A N/A N/A
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Partner Organization Outreach

Consider which partner organizations will help spread your message i.e. volunteer committee, environmental

clubs and organizations, faith communities, Boys/Girls Scouts, Rotary Clubs, schools, etc.

Name Date Item Who/Contact Social Media Addresses
Info
Color Pittsford Facebook page | Amanda Casey https://www.facebook.com/Color-
Green Pittsford-Green-115099164511449/
Town of Newsletter, Shelley O’Brien https://www.facebook.com/pittsfo
Pittsford food pantry, rdtown1789
website, social ETC
media, etc.
Climate FB, Instagram, Giuliana https://www.facebook.com/Climat
Solutions Twitter, Pietrantoni eSolutionsAccelerator
Accelerator LinkedIn https://www.linkedin.com/compan
y/climatesolutionsaccelerator/
https://www.instagram.com/clima
tesolutionsaccelerator/
https://twitter.com/climategfl
Heat Smart FB Matt Corona https://www.facebook.com /heats
Monroe martmonroeflx

E-Newsletters

Consider spreading your message through a municipal email newsletter or through email newsletters of a

partner organization, homeowner associations, etc.

Name Date Item Who
Village of Pittsford Notice in Newsletter Kristen Kreiser
Local Media

Consider issuing a press release and conduct outreach to print, radio, online publications and social media;

identify local reporters that cover business, neighborhood/community interest, home and garden, and

environment.
Outlet Date Story Who
Village of Pittsford | June 2022 Our partnership, Kristen Kreiser
Press Release campaign launch

Websites

Identify websites that will host information about your campaign or events.

Name Date Item Who

Village Website June 2022 https://www.townofpittsford. | Kristen Kreiser
org/heatsmartpittsford

Color Pittsford June 2022 www.colorpittsfordgreen.org | Eric

Green Website

HeatSmart June 2022 https://heatsmartflx.org/ Matt

Monroe



https://www.facebook.com/Color-Pittsford-Green-115099164511449/
https://www.facebook.com/Color-Pittsford-Green-115099164511449/
https://www.facebook.com/pittsfordtown1789
https://www.facebook.com/pittsfordtown1789
https://www.facebook.com/ClimateSolutionsAccelerator
https://www.facebook.com/ClimateSolutionsAccelerator
https://www.linkedin.com/company/climatesolutionsaccelerator/
https://www.linkedin.com/company/climatesolutionsaccelerator/
https://www.instagram.com/climatesolutionsaccelerator/
https://www.instagram.com/climatesolutionsaccelerator/
https://twitter.com/climategfl
https://www.facebook.com/heatsmartmonroeflx
https://www.facebook.com/heatsmartmonroeflx
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Social Media

Identify social media to post information about your campaign or events.

Site Dates Who/What Posted Completed?
Campaign Facebook Events Brooklyn Thomas

Color Pittsford Green

Facebook page

Climate Solutions Accelerator Giuliana Pietrantoni

Flyers/Banners/Mailings

Identify opportunities to use Flyers/Banners/Mailings to spread the word about your campaign or events.

What Where Placed When Who is
Responsible?
HeatSmart Brochure, Food Truck Rodeo 9/10/22 Kristen / Brooklyn -
campaign jacket document provide materials,
April/Town- set out
materials
Tabling

Identify opportunities to use tabling to spread the word about your campaign or events.

What Where When Who is Responsible?

Erie Canal Bicentennial Month of August Kristen - prepare folders

Celebration Varied Events Connecting us to get registered

Food Truck Rodeo 9/10/22 Kristen - connecting to get us
noon to 9pm registered

Estimated Budget for Campaign Marketing and Outreach

Expense Estimated Cost $
Brochure jacket $50

If you have any questions or require additional information, please send an email to cec@nyserda.ny.gov and
someone will get back to you.
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Update on the State speed limit legislation



Legislative Session Ends in Albany

NYCOM Secures Important Wins for Cities and Villages
June 6, 2022

The State Legislature completed its post-state budget legislative session on
Saturday morning, June 4th, having given final passage to 450 bills during the
final 5 days of the session. NYCOM is pleased to report that with the work of our
members and staff -- and the support of the Senate and Assembly -- we were
able to secure final passage of several of our legislative priorities pertaining to
setting local speed limits, removing blight, ending favorable property tax
treatment of condominiums and cooperatives, and expanding state funding
opportunities on complete streets and shared services projects/programs.
Please see below for a summary of those bills.

25 MPH City- or Village-Wide Speed Limit —A.1007-A (Paulin)/S.2021-A
(May) — NYCOM Supports — Awaiting Delivery to the Governor

Introduced at NYCOM’s request, would authorize cities and villages to impose a
city- or village-wide speed limit as low as 25 miles per hour on city or village
roads.

Taking Title to Abandoned Property — A.5337-A (McDonald)/S.9470
(Cooney) -NYCOM Supports — Awaiting Delivery to the Governor

Drafted by NYCOM and introduced at our request, would amend the Real
Property Actions and Proceedings Law, adding a new Atrticle 19-C that would
include commercial and industrial real property to the category of properties that
can be declared abandoned. This new law will greatly facilitate the ability of
local governments to deal with abandoned properties and the devastating
impact they have on communities.

Statewide Expansion of Receivership Authority — A.3241
(McDonald)/S.6721 (Ryan) — NYCOM Supports — Awaiting Delivery to the
Governor

Drafted by NYCOM and introduced at our request, this bill would allow courts to
assign an individual or firm to step in and take care of a property that is being
neglected by a property owner or manager. Currently, this authority only exists
in New York City, Nassau, Suffolk, Westchester and Rockland counties.

Assessment Methodology for Condominiums and Cooperatives — A.3491-B
(Galef)/S.5946-B (Reichlin-Melnick) - NYCOM Supports — Awaiting Delivery
to the Governor

Would amend Real Property Law § 339-y and Real Property Tax Law § 581 to
give local assessing units the option to enact a local law so that market value —
rather than income-producing value — would become the valuation method for
condominium and cooperative property that was not held in such form of


https://nyassembly.gov/leg/?default_fld=%0D%0A&leg_video=&bn=A01007&term=0&Summary=Y&Actions=Y&Memo=Y
https://nyassembly.gov/leg/?default_fld=%0D%0A&leg_video=&bn=A5337&term=&Summary=Y&Memo=Y&Text=Y
https://nyassembly.gov/leg/?default_fld=&leg_video=&bn=A03241&term=&Summary=Y&Actions=Y&Memo=Y&Text=Y
https://nyassembly.gov/leg/?default_fld=&leg_video=&bn=A03491&term=0&Summary=Y&Actions=Y&Memo=Y&Text=Y

ownership prior to January 1, 2023 nor is part of an affordable housing
program. This would remove the artificial and inequitable cap on condominium
and cooperative assessments in comparison to similar properties not held in
such form of ownership.

Local Share of Federally Funded Complete Street Projects —A.8936-A
(Fahy)/S.3897 (Kennedy) — NYCOM Supports — Awaiting Delivery to the
Governor

Would increase from 80% to 87.5% the State's portion of the non-federal share
of a federally funded transportation project when a municipality agrees to
incorporate complete street design features into the project, thereby reducing
the municipality's percentage share of the non-federal portion from 20% to
12.5%.

Shared Services Matching Grant Fund Eligibility — A.10337-A
(Rules)/S.8887-A (Cooney) — NYCOM Supports — Awaiting Delivery to the
Governor

Would allow projects included in previous County Wide Shared Services Plans
(CWSSP) but not implemented to be eligible for State matching funds when
they are implemented.

NYCOM has put together a more comprehensive end-of-session legislative
summary, which includes bills that passed both houses and have an impact on
local governments, as well as an update on the final status of several other bills
of interest to cities and villages that did not receive final passage. This document
is on our website and will continue to be updated over the course of the next
several months as bills are delivered to and either signed or vetoed by the
Governor.

P r‘/uf_\\*g;
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Don’t Forget to Unmute: Understanding the NEW Videoconferencing
Requirements of the Open Meetings Law
Wednesday, June 15th
10:30 a.m. - 12:00 noon

Since 2020, local governments have conducted meetings in a variety of
formats. Whether the meetings were held in-person or conducted remotely,
public bodies have had to keep up with an ever-changing series of requirements
and obligations. Most recently, the Legislature adopted significant changes to
the videoconferencing authority found in the Open Meetings Law (OML). This
webinar will address the normal requirements for conducting meetings pursuant
to the OML with special attention paid to the new videoconferencing provisions
of the statute.

Presenter: Rebecca Ruscito, NYCOM Counsel

The cost for the webinar is $25 per person ($75 per person for non-


https://nyassembly.gov/leg/?default_fld=%0D%0A&leg_video=&bn=A8936&term=2021&Summary=Y
https://nyassembly.gov/leg/?default_fld=&leg_video=&bn=A03241&term=&Summary=Y&Actions=Y&Memo=Y&Text=Y
https://files.constantcontact.com/addfad1c701/4296b1ec-12ff-4d7f-b562-53885b3b203e.pdf?rdr=true

members). A recording will be provided to registrants following
completion of the webinar.

This WEBINAR is eligible for 1.5 credits for participants in NYCOM's
Elected Officials Academy.

This webinar is eligible for 1.5 hours of CLE credit in the Area of Professional
Practice. Attorneys wishing to obtain CLE credit for participating in this webinar
MUST PRE-REGISTER. This CLE Course is appropriate for both newly
admitted and experienced attorneys and is a permissible format for newly
admitted attorneys. For a copy of NYCOM's CLE Financial Hardship Policy,
contact Wade Beltramo at (518) 463-1185.

REGISTER HERE

REGISTRATION COMING SOON!
/
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